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Abstract
Background and objective: In this research, the goal is to identify the decision-making styles of mask customers based on the
proposed styles Spurs and Kendall. The question that arises in this research is that decision-making styles What are the mask
clients like in coronary heart disease?
Method: This research is applied in nature and is descriptive and analytical in terms of implementation. 317 people customers
visiting Urmia pharmacies were selected to purchase the mask as a statistical sample. The main tool Data collection is a
questionnaire. T-sample method with SPSS software was used to analyze the data.
Finding: The results of the study showed that out of the eight proposed styles, 5 styles were identified and prioritized The
ranking was done, the quality-sensitive style was given the highest priority.
Conclusion: Due to the prevalence of coronary heart disease, the demand for masks among consumers has increased. From
8 consumer decision-making style We have seen the approval of 4 styles among consumers. The highest quality style Priority
was given to achieving a quality mask that was a concern for consumers. On the other hand, the importance of quality for
society and consumers in the context of coronary heart disease cannot be denied. So produce and Quality mask distribution
should be done properly in the country as a whole.
Keywords: Corona, Decision Styles, Spruce and Kendall, Mask.
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